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With the rapid development of economic globalization and advancement of 
modern science and technology, the world has entered the era of brand competition. 
Brand as a measure of a country's overall economic strength of the regiment. In such 
a speed changing market conditions， the consumer concept of consumption, 
consumer behavior changing context of consumer demand for enterprises to build on 
the brand development strategy, in respect of any one company to the new 
competition in the market based and a key competitive advantage.  
Since the reform and opening up, China's garment industry has been the rapid 
development to meet the demand, prosperous market, striving for foreign exchange, 
tax increases, job placement, etc., in order to make the national economy has been 
significant. As the most important production base and brand of clothing together, 
the Quanzhou clothing industry has developed rapidly, formed from the upper 
reaches of the textile, dyeing and finishing, garment manufacturing and downstream, 
to supporting the integrity of raw and auxiliary materials industry chain and to 
low-cost expansion of low-end cluster, to the innovative, high value-added of a new 
industry cluster development model. Quanzhou clothing industry as the leading 
enterprise, Lee Lang has been working in the development of high-end men's clothes 
production line, China's leading men's brands. But at the same time, the brand is king 
in the next era in consumer demand shows the dynamic changes in market 
conditions, profit Lang clothing brand strategy development and the corresponding 
strategy design, there are many problems need to succeed on the basis of the original 
further improvement and refinement.  
In this paper, countries from manufacturing to create, build a strong innovative 
national strategic context of economic globalization in the 21st century with 
competitors under the conditions of the times, the whole garment enterprises in 














development for the study, in defining the relevant concepts and brand strategy based 
on the theory; on the development process of China's garment industry and the 
development environment of the overall review, combing; on Lee Lang clothing 
brand development process , status, benefits Lang clothing brand strategy model, 
Lee Lang clothing brand, operating conditions and the achievements of a systematic 
analysis and evaluation; On this basis, combined with the external environment 
changes and the enterprise's own resources, right Lee Lang clothing brand there are 
still problems and challenges facing the analysis and argument; as a basis for future 
profits Lang clothing brand strategy and brand development model, ideas and 
countermeasures were further improved design to facilitate the implementation of 
brand strategy for the future Lang implementation provides a systematic framework 
and operation mode. 
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的发展做出了很大贡献。到 2008 年为止，我国服装企业已达到 15 万家，从业
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